5TH Edition LIFESTYLEHOTELS – The Book

The new layout of the 5TH Edition LIFESTYLEHOTELS – The Book provides clarity in these times of uncertainty. This is clearly symbolised by the use of 100 per cent black, 100 per cent magenta and clear lines and angles. The global crisis is currently making a lot of people feel insecure. There is a strain on the environment and the future is uncertain for many. Not a good time, you may think. But as values change so does our society, and we at

LIFESTYLEHOTELS believe that the current situation also offers great opportunities and positive aspects. Imitations are being replaced by true innovations. Quality is no longer just a matter of packaging or labels, but of the ability to retain value. “Eco-friendly” is no longer just a buzzword but a real part of our lives. Many of our hotels have recognised this for quite some time. For example, the wine & spa resort Loisium Hotel, with its innovative architectural design by Steven Holl, has become a new landmark in the midst of Austria’s Wachau, a cultural landscape rich in tradition.The fact that exceptional design is only justified when it is accompanied by high quality is proven by hotels like the Vintage Design Hotel Sax in Prague, with its original works from the 1960s and 1970s by design giants like Colombo, Pantone and Eames. The works that are not originals were painstakingly reproduced to match the originals. Especially for our hotels in the Alps, the term “eco-friendly” is not just a green-coloured emblem on the hotel’s door, but something that has naturally become a part of everyday life to create a symbiosis with the spirit of the times. Whether this means using primarily organic regional products in their cuisine, like at the feldmilla. designhotel in South Tyrol, or placing an emphasis on wood, like at the Forsthofalm Hotel & Restaurant, environmental awareness is the “state of the art” here. The term “lifestyle” has become hackneyed as a result of overuse in the past. But we have always understood it as a style of

living that defines itself through innovation, aesthetics, quality and a sense of responsibility for others and the environment. Our hotels are selected according to these criteria and precisely reflect our concept of “lifestyle”.
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